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GATOR GOOD AD CAMPAIGN



























CLICK-THROUGH

3X
INDUSTRY
AVERAGE
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14%
BOUNCE

RATE

AD CAMPAIGN OVERVIEW: MID-CAMPAIGN

MORE THAN 

5X
PAGE VIEWS
THAN 2014 

MORE THAN

2X
HOURS PLEDGED

THAN 2014
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2X
PAGE VIEWS
THAN 2014

PAID

13M
MEDIA IMPRESSIONS

EARNED

26M
MEDIA IMPRESSIONS



INCREASE NATIONAL AWARENESS:  TOP CITIES VISITED 

#10 MIAMI

#2 HOUSTON

#3 CHICAGO

#1 NEW YORK CITY

#5 ATLANTA

#4 DC
#8 SAN FRANCISCO

#9 LOS ANGELES



VIRTUALTOUR.UFL.EDU





MONTHLY OVERVIEW: VIRTUAL TOUR 2ND SEASON

AVERAGING 

4K
SESSIONS 

AVERAGING 

2.5
MINUTES

ALL

 50
STATES

OVER
 100

COUNTRIES



ADMITTED STUDENT WEBSITE



ASW OVERVIEW: 2015

 150K
PAGE VIEWS IN 

THREE DAYS 

50K
MORE THAN 

2014

4%
INCREASED

ENROLLMENT

5K
#UF19

MENTIONS
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ACROSS CAMPUS









ATHLETICS






